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INntroduction

Boostic.cloud is a SaaS platform designed to provide a 360° view of the
performance of e-commerce product catalogs. Its main objective is to
automate the analysis of data from multiple sources - such as Google
Analytics 4, Google Ads, Google Merchant, Google Search Console, and
e-commerce platforms like Shopify, PrestaShop or Magento - and transform
them into actionable insights for the optimization of campaigns and
catalog strategies.

Through a fully data-driven approach, Boostic generates a dynamic model
of product behaviour, automatically classifying each item into clusters
according to 17 key metrics of SEO, SEM, sales and interactions. This
classification allows it to detect featured products, hidden growth
opportunities, inactive assets and items that could be draining the budget
without generating a return. In addition, the platform exports these
rankings to a supplemental feed, ideal for enriching Google Ads campaigns
with smarter and more effective targeting.

The purpose of this manual is to guide you step by step through the
configuration of the different sources of information that Boostic needs to
deliver its full analytical potential. Proper integration ensures that every
piece of data is interpreted correctly and that the system can automate
complex diagnostic and optimization tasks, saving time and reducing
manual errors.

Data sources

Boostic.cloud obtains and integrates catalog information from the following
data sources:

e User behavior:

o Google Analytics 4

e SEO:

o Google Search Console

e Advertising spend:

o Google Ads
o Meta Ads



e Catalog metadata:

o Google Merchant Feed

To start linking different platforms with Boostic.cloud, you must first access your
organization's connection management panel. Follow these steps:

1. Access Settings: From the Boostic.cloud home screen, go to the top right
corner and click on the Settings button (represented by a gear icon):

B oo . [e]e ¢» ©

@ Your catalog today

- Catalog metrics
In Google Ads In SEO In Meta Ads
a- — Number of products Add to cart Units (purchases) Costs

Revenue
ch 2K -00% 26.37K +-08% 3K r02% 2K +-03% 563.15 « 287%
ampions

Anomalies and opportunities Recent tools

#o® Q

4 Conversion Opportunities A Google Ads Anomalies & Opportunities - -
¢ 93 5 SEM Catalog Configuration
High potential for impressions a +13.4% 0 oo

SEM Cluster Overview Analysis Configuration

A Meta Ads Anomalies & Opportunities
X+ Back Catalog 0 -o00
® \loderate performance

225 oa

SEO Catalog

SEO Cluster

#{ SEO Anomalies & Opportunities
0 =00

@y mectve Assets
Products with no sales activity or interaction, representing a 2K v-05% SEM Catalog Catalog
@ Google Ads vs Meta Ads Anomalies

0 -o0% Feed Monitoring Analysis by Categories, Brands or Labels

Hidden Potencial
. ; - . 20 -48% ~* Google Ads vs Meta Ads Opportunities

@ SEO vs Google Ads Anomalies

§0utliers
I reme performance that generates high costs and non-conve 4 va29% 0 =00

@ SEO vs Meta Ads Anomalies

0 =00

2. Entity Management: In the menu, select the ‘Entity Management’ option.
This will take you to a screen with a list of all the accounts or tenants to which
you have access.

Cl Configuration/Data management

Tenant user management Entity management

3. Find your Entity: Locate the entity you want to work on in the list.



® m Configuration/Data management

@ v

Q-

O~ Management of tenant entities "Boostic Demo"

@ Stat

bbaa3249-a861-4c3e-
a747-63083f347005 Demo 4 Boostic v READY Completed O 8 =
49b70243-190c-4148-
9500-794138005005 Demo 1 Boostic v READY Completed O 8 =
d928ale0-fe59-4e9a-
83¢9-0b1c20e80673 et 4 READY Completed O 8 ®
e7faa3ac-640c-4633-
8737-58050660a077 Demo 2 Boostic v READY Completed ®© 8 @

4. Configure Sources: In the right-hand column of ‘Actions’, you will see three
icons available. Click on the middle icon (represented by a database or
stacked cylinders) labeled ‘Configure data sources'.

@ Configuration/Data management

E-
Q-
<~ Management of tenant entities "Boostic Demo"
Id Name Enabled State Load Status Acciones
Q

bbaa3249-a861-4c3e

a747-63083(347ed5 EEDAEEEES 7 READY Completed ® 2

49b70a43-190c-4148-
950-794139005045 bemo 1 Boostic 7 READY Completed ® 8 ®

d928ale0-fe59-4e9a-
828510 1es0-da03 Demo 3 Boostic v READY Completed © e @
e7featac-ad0csae3zy Demo 2 Boostic v READY Completed ®© 8 ®

a737-ba08d6d9ad7 7

5. Platform Selection: When you click on it, a pop-up window titled “Data
Sources” will open. Here you will see the complete list of available platforms
(Google Ads, Google Analytics 4, Facebook Ads, etc.) ready to be connected.



n Configuration/Data management

Data Sources

Connect your platforms to Boostic to start getting the most out of your
data.

f Facebook Ads © LoginwithF

G Google Ads fcY Sign in with Google

.1l Google Analytics 4 | Connect Googl
Analytics

B Google Merchant Feed 8 Connect to Google
Merchant

Google Search Console

Google Analytics 4

Boostic.cloud connects to Google Analytics 4 via the Google BigQuery API, and
downloads raw event data, so it is able to obtain the complete event funnel of all
products, including the anonymous pings sent by GA4 in the case of users who do
not accept cookies.

In this case, it should be noted that Boostic.cloud is subject to the limitations of
exporting data from GA4 to BigQuery since the free version of GA4 only allows
exporting 1 million events per day. Therefore, for websites with a large amount of
traffic, it is recommended to activate the ‘streaming’ mode or limit the type of
events to be linked to BigQuery.

It is also important to highlight two aspects of the link between GA4 and BigQuery:

1. No data will be available until the GA4-BigQuery link is activated; the
historical dataset starts the day after the connection is successfully set up.

2. Linking to BigQuery may include additional costs. BigQuery costs depend on
storage usage and data query consumption.

a. The Boostic.cloud connector only reads each day's data once, so the
consumption of reading data should not generate costs (they could be
generated by other uses that the customer may make of GA4 data in
BigQuery, such as querying it in Looker Studio reports).

b. While storage includes a small free tier, it will generate costs in the
medium term, although these should be very low. BigQuery costs
€0.02 per Gb, so we estimate that a website with traffic of 600k-800k

events per day would cost around €10 per year.



To link! GA4 with BigQuery the customer must have a Google Cloud account with
an active billing account and create a Google Cloud project. Once configured and
linked, it is necessary to set up access permissions (in the Google Cloud project) for
the Boostic.cloud service account.

Configuring access permissions for BigQuery

Within the Google Cloud project, it is necessary to access the "IAM and
Administration" section, and within this section, "lAM".

X  Google Cloud IAM
PAM
== Cloud Hub >
Principal access boundary
Il Cloud overview >
Organisations
== Solutions > Identity and organisation
Policy troubleshooter
(©  Recently visited [ > y
Policy analyser
Finned procucts s Organisation policies
& Biling I | Service accounts
Workload Identity Federation
API  APlsand services R >
Workforce identity federation
YW Marketplace I | Labels
. Tags
{8} Compure Engine | S
Setmings
Kubernetes Engine >
@ g u Privacy and security
S  Cloud Storage A > Identity-Aware Proxy
Roles
)) Cloud Run A >
Audit logs
g sa L Manage resources
1= Logging B > Create a project
Essential contacts
e Security A >
Asset inventory
© 1AMand admin L Quotas and system limits
Products Groups

Within this section the roles must be assigned to the Binnacle Data service account

‘analytics@binnacle-data.iam.gserviceaccount.com”

e BigQuery Data Owner
e BigQuery Job User

e BigQuery Read Session User



https://support.google.com/analytics/answer/9823238?hl=en#zippy=%2Cin-this-article
mailto:analytics@binnacle-data.iam.gserviceaccount.com
https://support.google.com/analytics/answer/9823238?hl=en#zippy=%2Cin-this-article

Google Cloud
Y IAM & Admin / 1AM

2 1AM

Search (/) for resources, docs, products, and more

‘ Q_search ‘ " |

+ =2

® Learn
] Allow Deny Recommendations history
G
& Upgrade to view full recommendations in Security X
-} @ Command Center Premium
aQ Access additional recommendations with Security Command Center Premium, including those for non-basic roles, removing lateral movement permissions from service accounts, enabling multi-factor authentication (MFA), and implementing other security
enhancements.
[}
a | upgrade | Leammores
=
= Permissions for project
= These permissions affect this project ana it o 1ts resources. Learn more &
LY 4 1 service account with highly privileged roles Owner / Editor has excess permissions 5 Tell me more | ‘ e e eI ‘ - ‘
Improve security by applying recommendations to this account.
» Learn more about recommendations. 24
L]
o [ Include Google-provided role grants @
= View by principals View by roles
+2 Grant access
= = Filter Enter property name or value ® m
o O Type Principal 1 Name Role Security insights
n o= analytics@binnacle-data.iam.gserviceaccount.com nin @
s
&

BigQuery Job User

For each BigQuery project, the customer will need to know the project-id and
dataset-id of the Google Cloud project. The dataset ID usually follows the format
analytics_* These are the two values highlighted in yellow in the following image:

Search (/) for resources, docs, products, and more

‘ Qsearch

+EB@®o0

<

‘The Data Science Agent is now available in BigQuery Studio to help you perform data science tasks in your notebooks

Welcome to BigQuery Studio!

=3

Lear more || Dismiss

B Notebook | | 4 Notebook with Spark

|| #MLmodel || & Datacanvas || s Pipetine

= Data preparation | | @ Table

= GoogleCloud | & |
(OF Explorer +Adddata | IK g . x @ Untitled.ery ~ X
® ‘ Q Search BigQuery resources ® ‘
@) Show starred only o
z - 401514 P
» » W Saved queries (1)
® » 9 External connections Create new
= ’ - @ QL query
» He P
» B % Recently opened
3
5]
g
o
Try with sample data
o 12 P
5!
® .
° ‘
<
B
@ ,..mt’\z

Soark

Try the Google Trends Demo Query

“This simple query generates the top search terms in the US from the Google Trends public dataset.

@ Openquery  View dataset

Try the Spark Demo Notebook

This notebook walks you through their basics and showcases Spark in BigQuery.

Once this information has been located, the customer will need to add the
project-id and dataset-id of the Google Cloud project they wish to connect to via
the Boostic.cloud platform, in the entity management module:



Badge Google Analytics 4
1. To connect you will need to configure ac:
consult the step-by-step guide.
2. Next, provide the project and dataset ID.
Project-id, from the Google Cloud project

test-401514

Dataset-id, from the Google Cloud project

[ analytics 406815949 ]

Linking GA4 to BigQuery generates a table of data every day, by default, with the
free account it has a 60-day expiration limit and also a storage limitation. With low
traffic accounts the storage limitation should not be a problem in 60 days, but with
slightly larger accounts the process can fail. In addition, the cost is very low, and it is
highly recommended to disable the data expiration policy, so that the raw traffic
data is always available for any future use.

The cost in 'daily' mode comes only for storage, and is very low. For example, a
customer with 2,500-3,000 sessions per day generates a cost of 0.60-0.70€ per
month in storage.

For large clients, who can exceed 1M events per day, what should be done is to
activate the streaming mode, which has no limitation of events. It is more
expensive, as it has a cost for streaming and a cost for storage. Even so, it is still very
low. For example, a client with about 40,000 sessions per day generates a cost of
about 1.50€ per month between streaming and storage.

So, in general, it is not only highly recommended to activate billing and keep the
complete history in BigQuery, but it is also necessary for medium-sized clients, as it
is not possible to change the days of expiration, which could lead to a failure due to
storage limits.
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Google Search Console

Boostic.cloud downloads page performance information (clicks, impressions, and
average position) related to queries, pages, countries, devices and dates.

Access permissions for Boostic.cloud are configured by assigning restricted access
permissions to the e-mail address:
analytics@binnacle-data.iam.gserviceaccount.com.

Access permission should be given at subdomain level, not the domain property
level.

= Google Search Console Q  Inspect any U

( search property ) Overview

LTI R Rl B

D binnacledata.com
Domain property

B https://www.binnacledata.com/

Additionally, the customer must enter the domain(s) from which the information
will be extracted directly into the Boostic.cloud platform. To do this, they must
select the Google Search Console data source in entity management, and then they
will be able to add this information:


mailto:analytics@binnacle-data.iam.gserviceaccount.com

m

Badge Google Search Console

1. To connect you will need to configure access to Boostic. You can
consult the step-by-step guide.

2. Next, enter the domain you want to connect.

Enter the domain

Google Ads

The Boostic.cloud connector uses the official Google Ads APIs, and permissions are
granted via OAuth directly from the Boostic.cloud interface.

To establish the connection, we strongly recommend using a Google Ads account
that has read-only permissions. Best practice is to create a specific account solely
for sharing information with external tools like Boostic.cloud. This prevents changes
to passwords, roles, or permissions for the team'’s regular users from affecting or
disrupting the connection in the future.

= 1] c @ ®
= A\ Google Ads Redegal = - | Q seentrs e aromvon | I 3
) Access and security
I. Manager account settings
Users  Managers Related managers  Security
Create
Preferences —_—
ecounts Notifications ) Show users in full hierarchy

=5 e
campaions

s
Y Add filter =
Download
@ APlcentre e bowmbem
Goals User Last signed in Access level 1 Access expires Email account type :‘”e‘“e"“““°" Invited by Added on Actions
Partners programme
%
Tools 23 Sept 2025 Admin Never Business 2-step verification 9Ju12014 Remove access
= Bill .
T 14 ul 2025 illing Never /' Business 2-step verification 19 Jun 2017 Remove access
Read only
Si) 11 Sept 2025 Standard Never Business 2-step verification 19 Jun 2017 Remove access
Admin
Tsept2o2s | Never Business 2-step verification ¢ 16Nov2020 Remove access
26 Jun 2025 Admin Never Business 2-step verification ) 3002018 Remove access
23 Sept 2025 Admin Never Business 2-step verification ) 15Sept 2020 Remove access
10 Sept 2025 Admin Never Business 2-step verification 8 Feb 2021 Remove access

Admin Never Business 2-step verification & 15Mar2021 Remove access
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This is a process that the user performs directly through Booostic.cloud. To connect,
you need to go to the data source in the entity management and select the Google
Ads option. Once selected, you log in with your email address to verify your account.

- -wm

a Management of tenant entities “Redegal”

If you are already logged in, you

directly:

OBealled M08 dech
I8 Odumar] | Wect

SMITID Senl w74
954 40091 254077

08704 SaW1 detd
S0u7 08%SEN0R1 L8]

el e 4217 4208
748 11T 100

SAORININ @711 dSes
-y -

421271 et dwar
a0 445 somatete

424e 700
B7a2 Bo8 I 10

“hesdtnl Tie7 4t
SO Bal daTentet |

atnrs 0015 Aet®
Bh) Amase el

Data Sources =
Connect your platforms to Boostic to start getting the most out of your

data.
Sign in with Google

Connect Google
Analytics

G Google Ads
.1l Google Analytics 4 |

B Google Merchant Feed 8 Cﬂ""ﬂ;ﬂ ': Google
lerchant

.. Connect Google Search

== Google Search Console
Console

v - acv
v - acv
- acv
- acv

Badge Google Ads

1. To connect you will need to configure access to Boostic. You can
consult the step-by-step guide.

2.Client ID*

p. Client ID

Field required
3. Manager ID

3. Manager ID

Continue with Google

G Inicia sesién: Cuentas de Google - Google Chrome - o x

G Iniciar sesion con Google 1
Selecciona una cuenta ‘

Ir a Binnacle Data
g - o

b

® Usar otra cuenta

Antes de usar esta aplicacién, puedes leer la politica de privacidad
y los términos del servicio de Binnacle Data.

| v—— © e @

| v—— © e @

would need to add the client ID and Manager ID
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Meta Ads

Integration with Meta Ads is carried out through a direct and secure authorization
process (OAuth) from the Boostic.cloud interface itself. It is essential that the
connection has the necessary permissions (administrator or analyst) for the
advertising account you wish to link.

To connect, you need to go to data source management and select the Facebook
Ads option.

Data Sources =

Connect your platforms to Boostic to start getting the most out of your
data.

f Facebook Ads @)  ‘Login with Facebook

G Google Ads a Sign in with Google

.l Google Analytics 4 Connect Google
Analytics

B coogle Merchant Feed (3] Disconnect

... Connect Google Search

== Google Search Console
Console

The system will automatically redirect you to Meta's authentication gateway. The
next step is to log in with the credentials of the Facebook (Meta) profile that
manages the advertising account and verify it.

Follow the instructions on the screen to authorize the application. You will need to
confirm Boostic.cloud's access to your ad performance data.

Inicia sesion para utiizar tu cuenta de Facebook con Binnacle Data.

Correo mki@redegal.com
electrénico o
Data Sources x teléfono:

: -
Connect your platforms to Boostic to start getting the most out of your

data. ¢Has olvidado los datos de la cuenta?

f Facebook Ads @)  Login with Facebook cuenta de Meta gestionada

G Google Ads. Sign in with Google

Connect Google

.1l Google Analytics 4
Analytics

Google Merchant Feed a8 Disconnect

... Connect Google Search

== Google Search Console
Console
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Once authorization is complete, the system will return you to the platform and the
link will be active.

Google Merchant Feed

The Google Merchant Feed acts as the central information hub for Boostic.cloud,

providing essential metadata for each product (images, titles, prices, stock, and
categorization).

You must obtain the source URL for your data feed (usually available in the Google

Merchant Center settings). It is essential that this URL is public and accessible
(without the need for access credentials).

Once you have the link, you must enter it directly into the corresponding field in the
Data Source Management section of the platform so that Boostic can start
importing and processing the catalog.

Badge Google Merchant Feed

Enter the public URL of the Google Merchant feed

https://files.example.com/tC62V2r3_0dpN82dGo_6TA==.xml
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Appendix: Data Validation

To ensure complete data integrity and verify that the information displayed by
Boostic.cloud accurately reflects your advertising accounts (and that all the
required accounts are connected), an initial validation process is required.

Below are the steps to extract the control reports from both Google Ads and Meta
Ads.

Google Ads

The objective is to obtain a performance report broken down at the “Product” (SKU)
level for a specific period of time.

Steps to follow:
1. Log in to your Google Ads account.

2. In the left side navigation menu, click on Campaigns.

= N\ Google Ads

I_ Overview

Create

Recommendations

e Insights and reports '
? Campaigns '
Goals
’p Assets W
ALY
Tools
Products ~
o m

Admin Diagnostics

Audiences, keywords and
content

Change history
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3. In the options that appear under “Campaigns,” locate and click on the
Products section.

= N\ Google Ads

I— Overview

Create

Recommendations

T Insights and reports '
? Campaigns '

Goals
£ Assets v

by

Tools
Products A

Billing

Admin Diagnostics

Audiences, keywords and
content

Change history

4. At the top right of the screen, you will find the date selector: select a 7-day
period, because this is the minimum attribution period we use to calibrate
the algorithm.

F Cyeiaew @ Allcampaigns 7 || Selectacampaign - -
ez . Filters Campaign status: Enabled Ad group status: All  Add filter ®
Recommendations oo
T Insights and reports. v Products Custom | 220ct-18Nov2025 ~ ‘ Show last 30 days
1% Campaigns v Products  Categories  Brands  Producttypes  Custom labels
Goals
% Assets v ‘These metrics are calculated from your Shopping and Performance Max campaigns
Tools

=]

o m

@ ; m s, o
. . Add fiiter = v
Admin Diagnostics v Columns  Download  Expand
y Mer . . Conv. Cost/ Value / Target .
Audiences, keywordsand ma Tt e temin Impr. Clicks cTR Cost  Conversic e o Yo Feedlabel 9L 4 Price  Avg.CPC
content
ChangeiSiony) e 0 0 - €0.00 0.00 0.00 €0.00 000  CSSES Spain €013 -
o ] 0 0 - €0.00 0.00 0.00 €0.00 000 - Ireland €013 -
ol 1 0 0 - €0.00 0.00 0.00 €0.00 000 | - Spain €013 -



When sending

Meta Ads
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5. Once the data is displayed on the screen, click the Download button (down
the right) and select the .csv or Excel

arrow icon above the table, on
spreadsheet format.

Overview

Recommendations

Insights and reports

Campaigns

Campaigns (19)

Selectaca

mpaign

Filters | Campaign status: Enabled

Products

Products  Categories

These metrics are calculated from your Shopping and Performance Max campaigns

Y Add filter
Ima  Title
=5
s
F

Mer

D

Ad group status: All

rands

Item ID

Add filter

Custom labels

impr.

Clicks

cTR

Cost

€0.00

€0.00

€0.00

Conversic

conv.
value

Cost/
conv.

€0.00

€0.00

€0.00

Custom

Value /
conv.

0.00

220ct-18Nov2025  ~

Feed label

CSSES

save

< Show last 30 days

. .
m s | .
cotumns | owoas | expana

Target

counries  Price Avg. CPC
Spain €013 -
Ireland €013 -
Spain €013 -

us the file, it is essential that you indicate in the body of the email
the exact dates selected for data extraction.

The goal is to obtain an ad performance report broken down at the “Product ID”
level so that the data can be cross-referenced with Boostic.

Steps to follow:

1. Login to your Ads Manager account.

2. Inthe left side menu, make sure you have the Campaigns section selected.
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0 Meta
Ads Manager

J:rS Notifications [ 74 ]

Account Overview (2]

Campaigns

Ads Reporting
Audiences

Billing & payments
Advertising settings

Events Manager

All tools

3. Inthe center of the screen, click on the Ads tab.

Campaigns 82 Adsets 1-2000f3204 4 | b | [ Last30days: 19 Oct2025-17 Nov2025 v

(W Duplicate # Edit & A/Btest More ¥ Il Columns: Custom v "= Breakdown: 1Selected ¥ I8 Reports ¥ 3 Export = ¥ ) charts
%’ 1on gy «  Impressions T4 +  Amountspent 14 - Clicks (al) 1 - CTRGI N .
- €0,00 - -
®
- €0,00 - -
L]
° = €0,00 = =
® — €0,00 - -
® . 70 €021 1 143%
1 €001 - -
2 €0,00 - -
2 €001 - -
1 €0,02 - _
6 €0,04 - -
1 €0,00 - -
2 €0,00 - -

Results from 3204 ads @ 1177379 €3122,52 39332 3,34%

Excludes deleteditems Total Total spent otal Per Impressions
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4. In the date selector (top right), select a 7-day period (it must match the same
range used for the Boostic.cloud analysis).

[ Campaigns
off/on Ad 1L
N

5. Adjust the columns to display the necessary metrics.

88 Adsets

Edit

& AlBtest

3204 2ds @

More

B A

- Impressions .

Il Columns: Custol

+  Amount spent T

1
2

1177379

12000f3204 4 | » | B Last 30 days: 19 Oct 2025 - 17 Nov 2025 v I.

Today < Nov v

Yesterday

Today and yesterday

Last7 days
"V 0
Last 14 days PR
Last 28 days 25 27 25
Last30 days 30
This week
Compare
Lastweek
Custom
This month
Lastmonth
Maximum
® Custom Datesare shor
€004
€0,00
€0,00

‘Columns’ button and select ‘Customize Columns'.

(X Campaigns

off/on AdTL
n

Next, select the metrics you want to display:

# Edit

B2 Adsets

4 A/Btest

Results from 3204 ads @
Excl s

More

B Ads

and Amount spent.

+ Impressior Recentlyused

1-2000f3204 4

“E Breakdown: 1Selected v

w  Clicks (all) 14

(®) custom €0,00
Performance 000
Popular €0,00
Performance and clicks
€0,00
Engagement
€021
Delivery
€001
Discover more column presets >
€0,00
View your column presets >
— €0,01
iT Compare attribution settings
€0,02
I =% Customize columns
€0,04
1 €0,00
2 €0,00
€3122,52

1177379
Total

Tot. t

3

2025 v Dec v

v | 2Nov2025

I§) Reports w [ Export

-~ CTR@I) N

hu Fri Sat Sun Mon T

2025 v >

Cancel Update

8Nov 2025

To do this, click on the

B Last 30 days: 19 Oct 2025 - 17 Nov 2025+

[7) Charts

Impressions, Clicks (all), CTR (all),



Customize columns

C, Search for metrics or column settings

All Tracking Recently used Custom

Performance

Performance
4 selected

Actions
~ Amount spent
Auto-refresh impressions
v Clicks (all)
v CTR(all)
Frequency
~/  Impressions
Result rate
Results ROAS

[] save as column preset

=% Collapse all

Ad Set Delivery

Attribution setting

Average purchases conversion value
CPC (al)

Delivery

20

5 columns selected
Drag and drop to arrange columns as
they'll appear in the table.

-

Fl
Ad
it Impressions X
i Amount spent X
it Clicks (all) X
i CTR(all) X
v Ld

Gross impressions (includes invalid impres...

Reach

Results

Results value

Once selected, click on ‘Apply’.

Compare attribution settings

6. To apply the breakdown by product, click on the Breakdown button (located
next to the Columns button) and select the Product ID option. This will
display the individual performance of each SKU.

[ campaigns 83 Adsets B Ads
(B Duplicate # Edit & A/Btest More v
Off/On Adt
N
( ]
( ]
®
o
- B
[ ]
[ ]
[
®
- B
[ ]

Results from 3204 ads @
Excludes deleted items

1-2000f3204 4 | »

{8 Last 30 days: 19 Oct 2025 -17 Nov 2025 w

I Columns: Custom v I8} Reports v 2 Export | = [ Charts

v Impressions 14 ~ Amount spent T4 . Product X - CTR(al) 1 -
+ _ _ _
Product ID HEociEEID
» _ _
View your data by product ID. Product ID data
Placement
is only available for ads connected to a
catalog. These values are estimated. - -
Platform
Time of day (ad account
70 time zone) 1 1,43%
Available for the last 13 months.
145 €0,40 1 0,69%
80 €0,32 1 1.25%
56 €0,20 — —
63 €0,19 1 1,59%
78 €0,20 - -
4353 €7,03 75 172%
1177379 €3122,52 39332 3.34%
Total Total spent Total Per Impressions.
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7. Once you have configured the view you want to obtain, click on the Export
button (down arrow icon or “Reports” button in the top bar of the table) and
select the .csv or xIsx (Excel) format.

[ Campaigns 92 Ad sets B Ads 1-2000f3204 4 | » || (P Last30days:19 Oct 2025-17 Nov 2025 ¥
(W Duplicate /' Edit & A/Btest More v I Columns: Custom v "E Breakdown: 1Selected I8) Reports v [7) Charts.
offfon  piny +  Impressions 1 «  Amount spent T4 « Clicks (all) 14 .
N Exportas csv
* = €0,00 —
Exportas xlsx
- - €0,00 -
Customize export
° = €0,00 =
2 Schedule export
[ ) - €0,00 -
o
® . 0 o & Share table link 1,43%
1 €001 = _
2 €000 - _
2 €001 - -
1 €0,02 — —
6 €0,04 - -
1 €0,00 - -
2 €000 - -
Results from 3204 ads @ . 1177379 €312252 39332 334%
Excl ms Total Total spent Total Per Impressions

When sending us the file, it is essential that you indicate in the body of the email
the exact dates selected for data extraction.
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